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THE CODE OF CONDUCT 

Six criteria for just one type of players?
1. To establish an ethical policy regarding commercial sexual 
exploitation of children.
2. To train the personnel in the country of origin and travel 
destinations.
3. To introduce a clause in contracts with suppliers , stating a 
common repudiation of commercial sexual exploitation of children.
4. To provide information to travellers by means of catalogues, 
brochures, in-flight films, ticket-slips, home pages, etc.
5. To provide information to local "key persons" at the destinations.
6. To report annually.



THE CODE OF CONDUCT 

The current transition with

- a different organisation,

- a different structure,

- fee-paying members,

- a system of remuneration for local partners,

towards the goal of a recognised standard with 
consistent procedures and overall credibility.



PLAYERS IN THE CODE SYSTEM

Suppliers – Third-party industrial/commercial actors

- In theory, a second-degree replica of tourism 
signatories

- In practice, a statement of intent on their part at best 

- The only leverage: the tourism industry to keep strictly 
to its side of the deal and not to hesitate to cancel 
contracts if any malfeasance is proved

- No practical way of verifying the suppliers’ loyalty to 
their pledge



PLAYERS IN THE CODE SYSTEM

Travellers – Both foreign and domestic

-Subject to wider societal influences

- Can be potential offenders or part of the prevention 
network

- No obligation per se, but – once duly sensitised –
should feel the moral urge to take action where possible

- Essential role of both signatories and local partners in 
publicising relevant and up-to-date information and 
contacts



PLAYERS IN THE CODE SYSTEM

Local “key persons” – deliberately undefined?

- Importance of local-level connections and support

- Minimal engagement so far with few exceptions

- Possible (ex ante) hi-jacking of The Code

- Possible interesting developments in an all-round 
adoption of The Code



PLAYERS IN THE CODE SYSTEM

Local partners – ECPAT groups and others

- Current engagement: sharing of information, pre-
signing assistance, training, assistance with reporting

- Future developments in implementation: monitoring, 
participation in regional events/campaigns

- Need for partners to be remunerated in order to make 
the provision of services as consistent as possible



PLAYERS IN THE CODE SYSTEM

Corporate Code signatories – towards a unified 
image

- Variable degrees of commitment

- Need for standardisation in signatories’ compliance

- The meaning/impact of fees

- Firmer lead to be taken within The Code



SUCCESSES

- Sensitisation of the tourism industry where no own 
responsibility is generally assumed

- Constant growth for the past 10 years

- Continued functioning vis-à-vis existing gaps and 
hurdles

- Willingness to confront gaps and find solutions through 
overall efficient internal dialectics

- Not a household name, but with a degree of recognition



CHALLENGES (I)

- Overall credibility of The Code as opposed to other 
systems

- Need – if any – to talk to other systems with a view to 
possible mergers

- The Code still to show its full practical impact

- Engagement of local Code partners not fully consistent



CHALLENGES (II)

- Fees requiring extremely careful implementation

- Involvement of local “key persons” in destinations still 
largely underused

- Change in channels used by travellers (partly away 
from tourism facilities)

- Difficulties in promoting The Code with non-members



Vielen Dank für Ihre Aufmerksamkeit
Thank you for your kind attention

www.ecpat.net
www,thecode.org


